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EXECUTIVE SUMMARY

Why Does Food Matter?

O &0D IS OUR COMMONDBIRD A UNIVERSAL EXPERIEEB AMESBEARD

There are few things in human life that are more essential than food. However, there are
enormous differences in the ways we purchase, prepare, and access food. The food system
is an incredibly complex web of cause and effect, impacted at all levels froine farmer that
produces the food to the consumer who shops at the local supermarket. In Louisville, we
are deconstructing this web, and addressing the cracks in the system by forming new
initiatives and creating solutions to address theénequities that currently exist. This report

is intended to highlight important characterigtics from our local food systenusing a meta
analysisof a number of studies that explore the opportunities and barriers Louisvillians

have in accessing food.

This report is authored by the Food in Neighborhoods (FiN) committee, a group of nen
profit organizations, public health advocates, local government officials, farmers and

AT 1T AAOT AA AEOEUAT 08 &1 Oof AA 01 AAO OEA - AUl O
the FIN committee bega as a convergence between the Food Security Task Force and the

-((-60 &AIEIU AT A #7111 Ol E @&HRNconniitiedadvaz@es fo %(C

access to local, healthy foods for all Louisville Metro residents through community
engagement, economic development, arelaluation. This mission is in sync with the
strategies outlined in theHealthy Kids, Healthy Communitiggant awardedto the Louisville
Metro Dept. of Public Health & Wellness by the Robert Wood Johnson Foundation, a
signature program aimed at reducing childhood obesity.

The Louisville Community

The food system is too important to be ignored, or to be allowed to opemtwvithout critical

input from citizens and advocates alike. In Louisville, the consumer demand for food is
about $3 billion a year! Apart from being a huge economic engine, the public health effects
of food consumption are vast. As national trends shoan increase in dietrelated disease

and illnesses such as type Il diabetes, heart disease and obesity, many of these same health

BDOT Al Al O Bl ACOA Too AIiiOIEOU8 )1 7Aoo , 1T O|E

NoA Lz~ o+

overweight or obese, and 12% report having diabetes Lifestyle and behavioral risk
factors cannotexplain these statistics alone. In most cases, the choices we make are shaped
by the choices we have.

! Market Ventures, Inc. (2088jlding Louisville's Local Food Economy: Strategies for facremsiom & &mtoicgi expanded
food sales in Louikwullisville Metro Government, Economic Development Department. PortlandybtiEuidarket
Inc./Karp Resources, 24

2 Louisville Metro Health Department. (B€I&vioral Risk Factor SuSgdtant®eftre. Office of Policy Planning and
Education. Louisville: Louisville Metro.
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Food Retail & Food Deserts

7TEAOA AOA OOT OAO 11 AAOAAe 7EAO AT OEAU OAIlI
different neighborhoods? Food access has a direct impact on community and individual

health. The mere presence of a supermarket in gonunities correlates with lower rates of

obesity and better health. Beyond the health impact, food retail represents a tremendous

pi OOEIT 1T &£ ,1 OEOOGEI 1 A0 AATTTiUh AT A.xEAOA
Where you live in Louisville is a ery important determinant in terms of what food you can
AAAARAOOS - AOE ' Al 1 ACEAOh A OAOGAAOAE ATT1 0010
food environment that the worst access to mainstream grocers exists in West Louisville.
Community Farm Alliarce (CFA) has found that in West Louisville there is an average of

only 1 full-service grocer per 25,000 residents, compared to a Jefferson County wide ratio

of 1 per every 12,500 residents. The same report found that East Downtown was also

grossly underserved by supermarkets and grocery storesThis problem is compounded by

the fact that residents in both areas have the least access to a vehicle in¢hg. Existing
researchpoints out that West Louisville and East Downtown are oversaturated with fast

food restaurants and corner stores that sell mostly unhealthy itemswvhile underserved by
full-service grocery stores These factorscreate« EAO EO ET T x1T AO A OA&l 1

The Emergency Food System

The conversation about our food system must include some discussion of the extensive

food banking system that exists in Louisville. It is clear that many Louisville residents have
inadequate access to food in general, let alone healthy, fresh or localdodare to Care has

a tremendous capacity with a membership of 362 charities that altogether distributed
wheeonmhyxw BT OTAO T £ AITA ET ¢nne8 +AT OOAEU
food provider, is a food rescue organization which distribute approximately 2.7 million

pounds of food annually that is donated from restaurants, caterers, food manufacturers and
retailers. Although the emergency food network offers a necessary support for many

families in Louisville, its size highlights a failingn our local food system.
Fari AOOG6 - AOEAOO

, T OEOOEI T A EAO A OAPEAI U coOixETC 10i AARO T £
I DPAOAOGET ¢ AZ£ZAOI AOOS | AOEAOO OEOI OCET 60 OEA A
I DAT 8 &1 600 1T &£ OEA AQGEOOEI ¢ AAOI AOO&aly ACEAOD
lack access to fresh and local produce. The Smoketown Market, Gray Street Market,

Phoenix Hill Market, and Victory Park Market in the California Neighborhood are all

increasing food access in lower income areas of the City, although disparities aodl access

in these areas are still striking.

3 Community Farm Alliance. (2@Jging the Divide: GrowiBgffBztfincy in Our Food Sayipiile Community Farm

Alliance, 6
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Local Food Initiatives

In spite and because of the aforementioned inequalities in food access in Louisville, many
groups are working in new and innovative ways to increase food access. Farmers that are
involved in Community Supported Agriculture (CSAypplied over 500 individual shares of
produce weekly to consumers in Louisville. Similarly, th&lew Roots Fresh Stop Project
began in 2009 and offers individuals and families the opportunity to purchase a weekly box
of affordable and fresh produce. In 2009 New Roots served approximately 170 families
and hopes to expand next season.

Beyond food access, there is also a moventen Louisville pushing towards more local

food. Jefferson County Public Schobkve expressed interest in expanding their purchase

of locally grown foods, but have no requirement or incentive to do so to date.

Grasshopperss a local food distributioncompany selling exclusively locally grown foods

and is currently working to expand access to their food through offering payment with EBT

for CSA sharesThe newLouisville Farm to Table Projeavorks to connectproviders

(farmers) with consumers (individuals, groups, institutions) while working with the

AAOI AOO6 DPOAEZAOOAA 1T AOGETAO T &£ DOl AGAOCET T Al
Community gardens are a great way for residents to participate together in growing

healthy food. The Jefferson County Cooperative ExtensinanagesOEA AEOUB8 O AT i |
garden program, which haden gardens in Louisville. One local groufBreaking New

Groundshas expanded on the community garden through composting, and looks to provide
nutritious food and sustainable jobs to local communitiesYoungMoneyis a group of

students working to expand food access and better the California neighborhood through
managing a community garden.

The Healthy in a Hurry Corner Store Initiativelaunched in 2009, aims to increase access to
healthy and fresh foods byproviding technical and financial support to corner stores in low
income neighborhoods. To date, Smoketown Dollar Plus is the only participating store, but
the Center for Health Equity and YMCA are working together to broaden this initiative to
other stores citywide. Stone Soup Community Kitchelso expands food access and
provides education through collectively cooking dinner using locally grown food available
for all who attend and help cook. In the 2008, season approximately 425 different people
participated in Stone Soup, not including the farmers who donated food to the eventsood
education work is also being done throughtte Food Literacy Project at Oxmoor Farma
nonprofit offering farm -based experiential education and entrepreneuriajouth
development programs to bring the fieldto-fork experiences to life for local youth.

Food Policy Efforts
Other work is being done in Louisville in regards to public health related policies.

Representative Kelly Flood and Senator Denise Harpémgel, for example have plans to
propose menu labelinglegislation in the Kentucky General Assembly this year. Studies

@ )
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have shown that customers tend to order fewer calories when calories are posted in

restaurants, and could therefore have a huge impact a@ommunity and individual health.

Louisville Metro began to explore the issue drtificial trans fat and its effects on healthn
December 2007AT A EAO OET AA AAOAI 1 PAA A O40AT O &AO
issue. In February 2010, the Metr®epartment of Public Health and Wellneswill deliver a

report to the Louisville Metro Board of Health with recommendations on how to best

address the issue of trans fat in LouisvilleAdditionally, the Community Farm Alliance has

been working to proposea countywide O" QU AAT / QhativbuldimAndaie all

Jefferson County publi@gencies to dedicate at least 10% of all food purchases throughout

the fiscal year to Kentuckygrown agricultural products.




INTRODUCTION

In the past threeyears, a few very crucial and significantly different reports have been
produced relating to food security and food access in the city of Louisville. This report
seeks to examine the key findings of those reports and understand where discrepancies
and holes in research exist. Through compiling existing research, this report aims to act as
a resource of information and an impetus for needed research and initiatives relating to
food access in Louisville.

The following studies and publications on food access Louisville serve as the main basis
for this State of Food report.

(1) Bridging the Divide: Growing Self -Sufficiency in Our Food Supply (2007)
Produced by CFA, a local neprofit. Available at:

O" OEACET C wds ArodsicEduidArAhé auspices of the West Louisville Food
Working Group (which no longer exists in thesame capacity) and aimed to

OCAT AOAOGA A POAI EA AEOAOQOOOEIT AT A AEOAIT O
food related economic development and the connection between health, nutrition
and race in the lowincome areas of West Louisville and East Bol OT % The 6
mission of the Working Group itself, according to the report, focuses on economic
cooperation between urban and rural communities that result in more access to
high quality and affordable foods for lowincome city neighborhoods and more
sustainable livelihoods for small family farmers> The report focuses on community
access to affordable local food in addition to taking particular interest in benefits for
farmers in the local food economy.

(2) Louisville Retail Market Study (2007)

Produced by Strategy 5, an economic development firm hired by the Louisville
Metro Economic Development Department Available at:

AEA CI A2ADKAEIOEAAOER 0013 OBIAWAOOECAOA OAAAA(
services as necessary infrastructure on regional, communiyide, and

T AECEAT OE i8ThA studyAcOndet o a perspective of economic

AAGAT T PI AT O &£ O OEA AEOU AT A mAHNOAIT OOBC

* Community Faradlianceiii.

5 Community Farm Alliance, 2.

® Strategy 5. (2008puisville Retail Market|Stuidyille Metro Government, Economic Development Department.
Annapolis: Strategy 5, 1.
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http://www.communityfarmalliance.org/BridgingTheDivide.pdf
http://www.louisvilleky.gov/NR/rdonlyres/FC55F695-8B86-4DA8-A9C3-B91415D7F55C/0/RetailMarketStudyFinal408small.pdf
http://www.louisvilleky.gov/NR/rdonlyres/FC55F695-8B86-4DA8-A9C3-B91415D7F55C/0/RetailMarketStudyFinal408small.pdf

~

O i A0 AAT AT A A1 O OAOAET AT A OAAT AT A OOOD|

certain area than is needed to serve the population that lives there.

joq "OEIAET C ,1 OEOOEITAB8O , 1T AAT &I T A %AI|

Kentucky farm income through expanded food sales in Louisville (2008)

Produced by Market Ventures, Inc. hired by the Louisville Metro Economic
Development Department. Available at:

O" OET AET C ,1 OEOCOCEI | AGAO, 1 @Al Agbi BABKAI UT O
strategies that will most effectively increase Kentucky farmer income through new
orexpandd A OA1T AO O1 , 1T OEOOEI T A AT 1T G@HisAOOh AQC

report mainly focuses on expanding sales of local food for the benefit of local
farmers and urban consumers

jtq +AU 3AAOCET 1O 1T &£ #A1 OOAT , 1 OEOOEI 1T A A
Produced by The Mari Gallagher Research & Consulting Group contractedTie
Courier-Journalnewspaper in Louisville. Available at:

O&TTA )i AAEADAARODPOT OEAA A OEEOOO 1 AOAI
O DB OOAE A OAPagt sididshpNEaA Gallagher have found that residents of
large and isolated areas with little to no access to mainstream grocers offering fresh
produce are more likely to die prematurely, and suffer from other dietelated

diseasesto

A review of current literature shows that there already exists a wealth of infenation and
knowledge about food access in Louisville. This report considers the importance of access

Ol &I T A ET OACAOAO O1 &I TA OAOGAEI h &EAOI AOOG
as through exploringlocal, grassroots food initiatives.

" Strategy 5, 1.

® Market Ventures, I.

° Mari Gallagher Reska& Consulting Group. (20Q&Y. Sections of Central Louisville are "Food@limiGaarieed".
Journal. Chicago: Mari Gallagher, 1.

9bid.
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http://ww.farmlandinfo.org/documents/37121/FarmersMarketFeasibilityStudyFINAL.pdf
http://ww.farmlandinfo.org/documents/37121/FarmersMarketFeasibilityStudyFINAL.pdf
http://marigallagher.com/site_media/dynamic/project_files/CourJourLouvl_FdAcBrf.pdf
http://marigallagher.com/site_media/dynamic/project_files/CourJourLouvl_FdAcBrf.pdf

FOOD RETAIL & FOOD DESERTS

For the purposes of this report, there are a few main questions to consider when examining
existing research on food access in Louisville: where are stores located, what types of foods
do those stores sell, and who has access to those stores?

Access to supermarkets is among the most
important factors to consider when examining
the state of food access in Louisville. According
to a study in the April 2006 issue of the
American Journal of Preventative Medicine, the
mere presence of supermarkets in a community
was associated with a lower prevalence of
obesity. The same study found that the
presence of convenience stores in a
neighborhood was associated with higher
incidence of obesity!! A study published in the
American Journal of Public Health found that
Al AAE ! | AOE A Akt intdk® iDdte@sedbly 2% tAeach additional
supermarket in the census tract? Food access issues, as indicated in the aforementioned
study, have tremendous impacts on individual and

0 BOCERYSTORE INWESTLOUISVILLE

community health. For this reason, it is important to f \
understand food access in Louisville. As indicated in A study published in

O" OET AET C , 1T OEOCOEIUAGWe kb TITAA _

food sales take place in supermarkett Additionally, the American Journal

consumers purchase the majority of their food for ahome of Public Health found
consumption from supermarkets, making it particularly A s A A e
important to consider where supermarkets are and who OEAO Al AAE

can get to themi4 fruit and vegetable

In regards to grocery store and supermarket access, many intake increased by

reports agree that where you live in Louisville is a very 329% for each

important determinant in terms of what food you can "

access. Mari GallagheroncludesOEAO OOEA 11 additional

access to mainstream grocey form a long strip to the supermarket in the
xAROBGa&do OADPI OO 111 EO AdthatBA Al Al

how easy or difficult it is to choose between a mainstream census tract.

or Gringe fooddlocation. A mainstream grocer is one that K )

"Wing, S., Morland, K., & DiRaux, A. (2006). Supermarkets, Other food Stores, and Obesity: ThesiiRislsiier
Communities Studymerican Journal of PreventativeSMéglidaa339.

2Morland, K., Wing, S., & Diez Roux, A. (2002, November). The Contextual Effect of the Local Food Environment of]

Residents' Diets: The Atherosclerosis RisknimfiemStudéxmerican Journal of Public Hé4dith
3 Market Ventures, I1s.

4Market Ventures, Ine5,

5 Mari Gallaghet.
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I FEAOO OEAAI OEU AT A mOBOEI AGE EAADOE A1 AA QA GHOE
I DPi OEOAG AT A EO CAT AOAI T U AEOEAOS Therdport OAT E[A
contends that fringe food establishments are not inherently bad, but if they are the primary
food source for a communiy, then diets, health and land use patterns will likely suffer

dramatically.l” By quantifying the food desertrealith - AOE ' Al 1 ACEAO OOAA
O E A Tradidtbat found West Louisville to be the most foodmbalanced.

#&! 80 OADPI OOh O" OEACEI ¢ OEA $EOEAAROe AAET AQl A
4EEO OAOAAOAE EECEI ECEOO 7A00 ,1 OEOCOEIT A AQ| A
OOOPAOI ADEAOO AT A O@AP ARDD QA DEMOEA O ADHAT A %A OC
OAPT OO0 &I OT A OEAO ET 7A00 ,1 OEOOEIT A OOEAOA| E
25,000 residents, compared to a Jefferson County wide ratio of 1 per every 12,500

OA OE A MiTe®epart goes on tandicate that natural food stores and superstores are
entirely absent from West Louisville and East Downtown.

Supermarket and Superstore Access
Legend - N
East Downtown |/ / ™. .
Homes without vehicle access ‘ i o w_‘g‘ -
Percentage | £ Y = N
[ ]10-19 LWest Loui;ville‘ )
B -39 . Al C
B 0-72 el e
A superstores 5 gl \\ ,f
e supermarkets ! e A =]
[ 112 mile radius > ~ ~_{® If
- ¥ N A
/ TN e N 3 /
,”‘j j@ “ 4 )} i\ \t ﬂ‘
| e \(a =
\ (@& \ Y .)jrak@ a
"\ ""‘74.\ N ? (2 J\‘l Y X ,"ta" ’? f
P d<¢ L/ ]
R 2 3 b
] \i(“ ’IB'// X / \ \A'?E*thﬂ o
¥ o { =
}/"“‘\ / ’./ An, //hx‘\yjf»{/,f el
ff 4 / o ~ Louisville/Jefferson County
oy
I ML LT IMiles
/ al 0 2 4 8
v /1 Community Farm Alliance 2006

SUPERMARKET ANBUPERSTORE ACCESS MROBDGING THIBIVIDE)

5 Mari Gallaghes.

Ybid.

18 Community Farm Alliance, 6.
9 bid.
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O" OEACET ¢ OEA S$EOEAAG6 Al O OPAAEO Oigthatl T AAO
convenience stores are j
abundant in West Louisville

Legend

[ ﬁ@@ ﬁ @m Units without car access

and East Downtown, but come

problems20 Fringe locations e s

like convenience stores charge rﬁml /m ok

higher prices than nearly any ' m m v

items that are poor qualty and )

have lower nutritional value, pureer i m / P

many residents of West

Louisville and East Downtown,

only food stores they can . %

access. Although West m CommrQltyFarm Alliance 2006
Louisville and East Downtown FASTFOOD LOCATIONS ONBROADWAY FROM RDGING THIDIVIDE)

indicates that along Broadway, which runs from East Downtown to West Louisville, there

are a total of 24 fast food restaurants in a 2.®ile stretch, the highest concentration in the
chains sell lower quality goods in lowincome neighborhoods??® In addition to being
underserved by supermarkets and grocery stores, West Louisville and East Downtown

city. In Jefferson County as a whole, only 13% of households lack vehicle access. However,
28% of West Louisvillehouseholds do not have access to a vehicle andtaking 51% of

with a set of troubling

other type of store and carry ’
according to the report2! For ""””"i“"'”

convenience stores are the

lack supermarkets, they have remendous amount of access to fast food. The report

state of Kentucky?2 Interestingly, this report even finds that first tier national supermarket
residents dso have significantly less access to a vehicle than residents of other parts of the
households in East Downtown lack vehicle access.

Ray Yeager, MPH candidate at the University of Louisville, has continued research on the

issue of food deserts. In his practicum project, he uses GIS mapptingt examines

proximity to nutr itious food (grocery store) versusproximity to non-nutritious food (fast-

food and convenience) while taking into account vehicle access. His data is based on food
inspection reports compiled by the Louisville Metro Department of Public Health &

Wellness hat identify various food retail locations and 2000 Census data omouseholds

with vehicle access 9AACAO AAEET AO A OCOiI AAOU OO1 OAbd
OAOEAOQOU 1T £ PAAEACAA AT A0 AO xAl 1l Anapdh OAOE
the foIIowmg pageis a preliminary analysis that ranks different areas of Lowswlle Metro by

A OOEOE OAT OA8o 4EA OAA AOAAO j EECEAOO OEO
access to healthy, nutritional options. Conversely, theeen areas (lowest risk score)

2 Community Farm Alliance, 7.
ZLCommunity Farm Alliance, 9.
2 Community Farm Alliance, 11.
Z Community Farm Alliance, 9.
2 Community Farm Alliance, 14.

—)
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represent the best access tbealthy, nutritional options.2> As with the CFA and Mari

Al T ACEAO OADPT OOOh 9AACAOS8O DOAI EI ET AOU AT A|

Louisville and East Downtown.
reliminary Food Desert Anal

P Sis
Based on Household Vehicle Access and Distance Ratio of Convenience !nd Fast Food to Groceries
Jefferson Coungy, Kentucky

)

At Risk Rank
o

B 2

[3-4
56
-

Insufficient Data

Ohio River
——— Major Roads

(')//C

LOUISVILLE METRO
0 4 8 Miles RJBHC
& WELLNESS

Finally, theEAT T T 1 EA $AOCAT T BI AT O $APAOCOI AT O AT i1 EO(
examineeconomic data to determine whether different areas could financially support new

OUPAO T &£ OAOAEI AOOG8 4EA OADPI OO AEOEAAO , 1 OE[C
conddAO EOO AT Al UOEOSB 7A00 , 1 OEOOEI T A AT A %A
AT A PAOOO 1T £#/ OEA O#A1 OOAIT 11 A85 | Qhe EE OO O

findings of Mari Gallagher, Ray Yeageand CFA. For example, Strategy 5 fintlsat areas of

West Louisville and East Downtownar®© x A1 1  OAOOAA Qou AJATAAEG W &

supermarkets in the Dixie Zone and 46 in the Central Zod&éClearly,we need additional
analysis to determine te difference in these findings. Howevesome dscrepancies
between reports may be understood simply by defining the terms used ithe research. In

A A~ N~

| DPAT AE® ' 1T £ OEA 2A0AElI - AOEAO 300AURh A cOf

a line of dry grocery, canned goods or nonfood items plusse perishable items326 A
grocery for t’he_. Strategy 5 report can ‘be rperely a store :se‘lling Ia[gely_ d[y~goods, Withoqt o
| OAE AOAEI AAETI EOU 1T £ £ZOAOE HOIT AOAAS 7TEAO -

B Email correspondence with Ray Yeager.
% Strategy 5, 40.
Z Strategy 5, 72.

DE |

location, like a convenience store, the Strategy ®port may count as a grocery store.
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Strategy 5 does find, however, thathe northern portion of
the Central ZoneOT AAAO AT AAAEOQEIT T Al
indicates a lack of food access in East DowntowAlso, the
report indicates thatOOx 1 T AECEAT OET ¢ U
support one new additional grocery store in the Park
$O06AT T B)AODLAD®T 1 OA O 3 00A(
recommendation, the Economic Development Department

has been working with a developer to procure an unnamed
grocery store in the Park DuValle neighborhood. This retalil
ET EOEAOEOA EO Al TTCIEITC OC
COOL (Corridors Of Opportunityn Louisville) program

headed by the Economic Development Department. The \

COOL program is intended tenhance the quality of life in

T AECEAT OET T A0 AU AAOGAIT T PET ¢ NOAI EOU OET BPDPEI
commercial corridors .29 In 2006, the COOL program helgd to incentivize the development
of a Kroger supermarket in the Portland neighborhood of West Louisville, a great example

(

The Strategy 5 report

s o~ A

neighboring zip codes

can support one new
additional grocery
store in the Park
$06AIT 1T A

A

<\EEAE

JT O

J

of how economic development incentives can increase the availability of fresh foowe
hope to see continued effds to develop more healthy food retail in both EasDowntown

and West Louisville.

B gStrategy 5, 40.

29 Conversation with John Fischer, AtsBiseztor of Econ Development Department, FEH20AG 2
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FARMERSOM ARKETS

, I OEOOEI 1 A6O0 EAOI AOOSG 1T AOEAOO AOA thectyAOfEAIT U
the approximately $3 billion dollars in annual demand for food in Louisville, approximately

Apox T EITTEIT EO AAIT ATA £ O AOAOE POI AOAAS )

produce sales in Louisville. However, the
demand for produce isexpected to grow to $157

large role to play in meeting that demand?®

The data suggests that Louisville residents and
local food advocates are working to expand the
T AOxT OE 1T £ EFAORADLGSE | AOEA
fAOI AOOS6 | AOEAOO 1T PAOAOGAA
total3t " U ¢nmnmwh OEAOA xAOA ¢y
markets. So far, four of those markets exist in
neighborhoods that generally lack access to

fresh and local produce.The Smoketown

Market, Phoenix Hill Market, Graystreet Market,

and Victory Park Market in the California
Neighborhood are all increasing availability of

fresh foods to generally underserved areasThe
Smoketown and Victory Park Markets, as well as

the Phoenix Hilland Rainbow Blossom rarkets,
accept EB cards. The acceptance of these

benefits expands access to residents with lower income, and stimulates the success of
markets by bringing Federal dollars to the CityWhile there is no doubt that the/EA O A OO
markets in West Louisville and East Downtowrnelp provide more fresh foodto low-

income residents, there is still much work to be done to increagbe usage of these

markets. The Victory Park Market saw $31.50 in EBT sales out of a total $1,232 spent at

the market in the 2009 seasor#? Though the sles appear low, increased outreach and
marketing in the future can have a significant impact on increased use of the market in the
future. The Gray Street Markebffers more fresh foods to Smoketowrand Phoenix Hill
residents,and has coordinated its hous with the Smoketown and Phoenix Hill Markets to

offer more options to residents, rather than compete at similar hoursThe Gray Street

market hopes to attract more neighborhood residents in 2010 by procuring an EBT

machine, and increasing outreach to # surrounding community in Phoenix Hill and
Smoketown. With steps such as thesprogress is being made in West Louisville and East
Downtown to ensure more residents can and do access the market#/ith assistance from
Community Farm Alliance andthe KentA EU & AOI AOOGSE - AOEAO ! OOT AH
hope to accept EBT in 2010.

FARMERBMARKETSTAND INLOUISVILLE

30Market Ventures, 24,
S'Market Ventures, Inc., 6.
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%2Phone interview with CFA staff members SteVon Edwards and Erica Dolinky, and Hunger Fellow Danny Burke on 2/2/10

>




4EA AAAADPOAT AA T &£ 7)# AAT AEEQO _AO __EAQI R%‘OS
expand access to fresh foods to low income resident$he (

OOAOGA 1T &£ +Al OOAEU DPAOOEAEDA Although over 40 AAO
Market Nutrition_l?rogrgm (FMNP), which provides $20 markets accept WIC
vouchers to families elgible for WIC and to seniors who .
NOAT EEU OEAO AAT AA OAAAAIT A/ FMNP coupons o1 A
markets.33 In 2007, Kentucky received $225,077_from the statewide, Louisville

WIC FMNP program and $271,515 from the Senior FMNP _

program.34 Nationwide, FMNP has been celebrated as a receivesnone of the

such OO0 ET EAI DET ¢ AAOI A0OS 14 wic vouchers fromthe | ET
prosper. In Louisville, only the Smoketown Market accepts
WIC vouchers through ayrant funded pilot pro ject which state.

began in 20053 Although over 40 markets accept WIC FMNP\_ J
coupons statewide Louisville receivesnone of the WIC

vouchers from the state36 Also, recent federal legislation changed the WIC Package to
include cash value vouchers (CVV) for fresh fruits and vegetables that allocate 80 per
month for WIC participants. Many states across the oatry have authorized farmers (and
FAOI AOOGSE 1 AOEAOOQ AO OAT AT 006 AAT A O1 AAAADPO
states that have opted ou#’

%3 Market Venturesgl, 30.

% |bid.

*http://www.louisvilleky.gov/Health/ MHHM/ACTIVE+Louisville.htm

% Market Ventures, Inc., 30.

$"Tessman, N. & Fiskerdune 2009State Implementation of the New WIC Produce Package: Opportunities and Barrie
for WIC ClientstoUseh ei r Benef i t.Communityfracd Bexurity.Goaltanr k et s
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DARE TOCAREKIDSCAFE

THE EMERGENCY FOOD SYSTEM

The discussion of foodaccess in Louisville must include some consideration of the
extensive food banking system that exists in the city. In Louisville, Dare to Care and
Kentucky Harvest are the two most pominent feeding organizations. The recently
released reportHunger in
American 2010profiles Dare to Y
#AOABGO ALEAEI OO0 O
emergency food for families and -
individuals in need. The results
are utterly staggering.

Dare to Care distributedover 13
million pounds of foodand
groceriesin 2009 to an estimated
192,000 people3d A shocking 40%
of Dare to Care Food Bank (DTCFB)
clients report having to choose
between paying for food, and

paying for utilities, and 41% had to
choose between paying for food and paying their rer#® This means that over 76,000

Louisvillians have toAET T OA AAEIT U AA Ox A Alnecéssities in oferitoE £A 6 O

DARE TOCAREFOOD DISTRIBUTIONBTE

survive. - AT U T £ $4#&" 60 Al EAT OO AOA AilTiTc 1 00 AE

children under the age of 18.

Dare to Care receives mostofitdl T A OEOI OCE OEA 53%$1 60 %wi AOC
Program as well as donations from

food businesses like the Louisville

Produce Terminal and Gordon

Foodservice Distribution center40

DTCFB accounts for 85% of the food in
Louisville distributed by pantries, 64%

of the food distributed by soup

kitchens, and 57% of the food

distributed by shelters.41 Dare to Care

also distributes some of its food

through its Kids Café Program. Kids

#AEi EO TTA T &£ OEA 1A
service programs and provides free,
prepared, and nutritious food to

%The Kentucky Association of Second Harvest Food Banks, 8.
¥ bid.

“0Market Ventures, Irg.

“1bid.
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children.42

O" OE1 AET C ,1 OEOOEI T A8O , 1T AAT &I TA %ATTTI1Ub
purchased produce directly from farmers, but as of 2007 had planned to budget $800,000

for food purchases specifically in ordeto provide more fresh foods*3 As of therecent

Hunger in America 2010eport, 3 million pounds of the food distributed by Dare to Care

was fresh producet4

+A1T OOAEU (AOOAOO EO ,1 OEOOEI T ABO 1T OEAO 1 AOC
Care Kentucky Harvest is a food rescue organization. Each year, they rescue and distribute
approximately 2.7 million pounds of food that is donated from restaurants, caterers, food
manufacturers and retailers#> The organization is entirely volunteer run, with

approximately 500 volunteers who use their own transportation to pick up food and

distribute it to 143 different agencies with clients who need food$ Their primary donors
ET Al OAA 0AT AOA " OAAAR 4UO0T T h 90i Ah 4471 01 011

The impact that emergency food programs have on food access, especially fresh food
access, in Louisville remains unclear. However, the mere existence of these programs
highlights a problem with our food system overall in that many Louisville residents @ not
have the means or access to purchase their own food, let alone fresh and healthy food.
While the emergency food system offers an essential service for the Louisville community,
many organizations are looking to other types of initiatives to end hurey and food
insecurity.

“2http://daretocare.org/?page_id=71
“Market Ventures, Irg.

44 |bid.

“MarkeWentures, Inc39.

4 |bid.

47 bid.
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LOCAL FOOD INITIATIVES

In response to the apparent problems with food access in Louisville, there are many new
initiatives to increase access to healthy, fresh foods throughout the city. This section will
highlight and describe severalnew initiatives that are currently beingled by various
groups. This list is by no means exhaustive, but is intended to paint a general picture of
how our community is working to improve the food system.

Community Supported Agriculture

One of the many ways to increase access to fresh, healthy food, is through Community
Supported Agriculture (CSA). The main research that exists on CSAs comes from the

O" OE1 AET C ,1 OEOCOEI T ABO ,1AAl &I TA %AiTThél UG
report found eight CSA farms that distribute to Jefferson County, supplying a total of 451

shares at the time of the report® The report found that the average cost of a CSA share for
ITTA OAAOGTT xAO Atumh AT A OEAO 1§ @brethehisd AEO
sell retail to customers4® The report goes on to estimate that doubling the number of CSA
shares in Louisville could result in $203,000 in new income for Kentucky farmers. The

report does not, however, offer any information on how inceased CSA membership could
improve food access in low income communities or how it could improve community

EAAI OES 4EA OADPI OO AEOAO OI AAT O EOOOAOGH Al
in Louisville have reached their membership capacit$? It appears there is much room for

CSAs to expand in Louisville. For example, www.Louisvillecsa.com has been created as a
resource for farmers and CSA members. CSAs have tremendous potential to expand food
access, if made accessible in cost and locatito low income communities.

New Roots

New Roots is a norprofit formed in May 2009 which aims to develop a just and sustainable
food system in the Ohio River Valley Region. New Roots aims to improve access to fresh
food for urban residents while providing marketing opportunities for local and regional
farmers.52 The New Roots Fresh Stop Project offers individuals and families the
opportunity to purchase a weekly box of affordable fresh produce that can be picked up at
a community institution. In the sunmer of 2009, New Roots worked with three community
institutions. In the Russell neighborhood, New Roots partnered with the West Chestnut
Street Baptist Church to serve 75 families in their Fresh Stop Program. In Newburg at the
Newburg Apostolic ChurchNew Roots served a total of 50 families, averaging 30 families
per week. Finally, at their Old Louisville location at the®® Ave. United Methodist Church,
they served 4045 families?3 In its first year, the group has clearly reached many families

“8Market Ventures, I1g.

“9bid.

**Market Ventures, I129.

"I Market Ventures, Ine8S.

52Email correspondence with Karyn Moskowitz, one of the founders of New Roots.
3 nterview with Karyn Moskowitz on 12/4/09.
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and increased access to fresh foods. New Roots is looking to expan@@i0 to new
neighborhoods.

Jefferson County Public Schools

The public school system in Louisville is a tremendously important figure in the food access
arena. According to the Market Venres report, the Jefferson County Public School system
includes over 98,000 students, 57% of whom qualify for reduced or free mediéThe

school system serves about 58,000 lunches, 24,000 breakfasts, and 1,800 snacks each
day55 The potential to increasethe amount of fresh and healthy foods in the school system
is tremendous. However, according to the report, JCPS has indicated that it has
communicated with its distributors its interest in procuring locally grown and raised foods,
but as of the report production date there is no requirement or incentive to do sé¢ Since
the time of the Market Ventures study, JCPS appears to be increasing its commitment to
local foods. They have met witla mill which purchases all its soft wheat and corn from
Kentucky farmsand havescheduled to meet with some local produce growers and

committed to buying more local foods
Grasshoppers Distribution

Grasshoppers, LLC is a local foods distribution warehouse selling exclusively locally grown
foods.>® The company has both bulk consumers and CSA membefde CSA began in

2008 with 75 members. By the Spring/Summer season of 200it grew to approximately
400 members. Grasshoppers embarked on their first Winter CSA this season and have
about 150 members®® The potential to grant more food access to many is tremendous,
although thus far CSA shares may be too costly for lewwcome communities. Grasshoppers
is working currently with the Community Farm Alliance to work towards accepting EBT for
CSA shares as an attempt to expand to lowercome customers.

Community Gardens
According to the September 2003 volume of The American Joal of Public Health,
AT A 1 E OA A B9 TR benefss@f@@minOriitydgardengo a neighborhoodcan be

tremendous. There has beea lot of energysurrounding community gardens in Louisville.
A list of gardens can be found at

*Market Ventures, In83.

*Market Ventures, Irg.

%6 Market Ventures, Iri&4.

5”Email correspondence with Sarah Fritschner, Farm to Table Coordinator.
*8Market Ventures, [r@0.

*Email correspondence with Jim Earley, Grasshoppers Staff.

American Journal of Publjcl¥&5alth
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distributors. 57 Although dollars have not yet exchanged handQEE O OECT A1 O * #0

®3Community Gardens: Lessons Learned From California
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http://www.louisvilleky.gov/Brightside/Beautification/Community+Gardens/

Jefferson County Coope@E OA %@ OAT OET 1T | AT ACAO OEA AEQOUG
which has nine gardens in urban and suburban locatiorf. They oversee the management
of ten gardens on 26 acres containing a total of 838 garden plots throughout the county. In
2008 to 2009 they also provided development for sixnew gardens which they do not
oversee. There are 500 registered gardeners in Jefferson County and approximately 500
more family members or friends who garden with them.The Extension office provides
education through fou seasonal electronic newsletters, garden visits to answer questions
and assist with diagnosingproblems. They offer additional education through office visits,
classes, the Horticulture Hotline, their website and publications. To improve horticultural
practices, four demonstration gardens were developed and maintained by Jefferson County
Cooperative Extension Master Gardeners. The Extension office also provided technical
support for 26 refugee gardeners from Somalia, Russia, and Rwanda. A harvesty#t

held in late October each year to celebrate the end of the gardening yéar.

One local group, Breaking New Grounds, has expanded upon the ideas of a community
garden to encompass other approaches to impact local communities and food systems.
Breaking New Grounds describes itself as a sustainable pilot system which transforms
waste into healthy soil, creates neighborhood gardens and nutritious food, as well as
provides sustainable job$3 In 2006 when they began, Breaking New Grounds built 14
compost bins which composted 21,000 pounds of organic waste. In 2007, they projected
that they would compost 36 tons of food wasté4 Just this year, Breaking New Grounds
was able to construct a hoop house to grow food during cooler months.

Another group, Young Mney, is comprised of students from the California neighborhood
and has created their own food producing gardeat Brandeis Apartments on 28 Street.
Young Money is a part of the California Collaborative, and works in conjunction withe
Community Foundation of Louisville and NeighborWorks for financial and technical
support. The group has worked to clean up vacant loend the neighborhood at large, in
addition to caring for the garden. Young Money participants remark that the impact on the
neighborhood is positive as well as a great opportunity for young peopks.

Healthy in a Hurry Corner Store Initiative

In 2009, the Center for Health Equity and the YMCA partnered to launch the Healthy in a
(O0O0OUbs AT O1T A0 00T OA ET E OpAdErGtrss, butauirdntlyityi E A A
has one that is active in the program. The program aims to increase access to healthy, fresh
foods in low income neighborhoods by providing financial and technical support to corner

stores who are interested in supplyirg more fresh produce. The program is relatively new,

but there is some promising data that exists evaluating its success.

®Market Ventures, Intl.
2Information about the Jefferson County Cooperative Extenmiovidefficea email by Denise Peterson, Horticulture

3 http://breakingnewgrounds.org/
% |bid.
®Young Money 0What & sitpGovovdouiure.camhweh@vHossd Y<nMii d e o,

O

Agent at the Extension office.



http://www.youtube.com/watch?v=hGKZ_YKnCdg

The University of

, T OEOOEI 1 A6 O
Public Health has
provided the Center for
Health Equity a report

AT OEOI AA O(A
Corner Store Initiative:

' T %OAl OAOQEI
AEI O O O0OAOGO
has been an increase in
access to healthy food in
this underserved
neighborhood
[Smoketown], the
surrounding '\

community and

A A UT % #ha dorner store chosen for the program, Dollar Plus, is located in Smoketown

where 50% of residents have an annual income below the poverty lirfé. The study had

i ATU EAU ££ET AET ¢O OAI AOET G orGdund@natAf3H Ol COAI 6 O
respondents who reported buying from DollarPlus, 94% were purchasing more fruit and
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SVOKETOWN DOLLARPLUSOWNER JULIEKADER WITH

MEYZEEKMIDDLESCHOOL STUDENTS

DOOAEAOGET ¢ 11 OA ZAOOGEOO AT A OACAOAAI AG8T 1T A
OADPT OOAA OEAOAI U AOAOO6 6900hE thCprogiandiaodenAl A OA
success as the store has not suffered any revenue losses ahould therefore be sel

sustaining as sales continué The analysis does, however, suggest that more outreach,
marketing and advertising could be done to attract more customer&. The YMCA and

Center for Health Equity aim toexpandthis initiative in 2010 by working with store

owners in additional neighborhoods.

The graphon the following pageis based on the monthly produce sales data over the past
year at the first Healthy in a Hurry Corner Store. As indicated on the graph, changes in the
FederalWIC program in July 2009 had a drastic impact on increasing sales of fresh
produce. As of this pastsummer, the Kentucky WIC programbegan offering WIC clients $6
$10 in vouchers for fresh fruits and vegetablesThis data illuminates the positive impact
that policy change can have on food access.

% Montgomery, P., Robinson, T., & Van Hoose, B.H2a8y. Corner Store Initiative: An Edilesity.of Louisville,
School of Public Health & Information Sciences, [fouisville,

5”Montgomeny.

®Montgomenyg2.

%Montgonmy, 24.

“Montgomery25.

IMontgomery4.
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Stone Soup Community Kitchen

Stone Soup is a program of the Community Farm Alliance which provides dinners held once
a month in the summer and fall. The dinners ewist of locally grown foods often donated
from local farmers. The dinners are free for all who attend, but everyone who comes must
help cook the food and clean up after the me#&. Although no data exists on exactly how
much impact these events have othe community, they undeniably introduce individuals

to new foods and preparations of fresh, local produce that they otherwise may not have
encountered. According to Rae Strobel, one of the Stone Soup organizers, the 2008 season
consisted of six total dinrers. Approximately 425 different people participated in Stone

Soup as either a cooking participant or eater. This estimate does not include the farmers
who donated food to the events3

Food Literacy Project

Founded in 2006, the Food Literacy ProjedFLP) is a nonprofit education partner to a
working farm in Jefferson County. FLP offers farfhased experiential educational
experiences and entrepreneurial youth development programs. The programs are
designed to encourage youth to get a handsn experience of the farm, to try new foods

fresh from the field, and to become involved in the work of the farm and the food system.
FLP operateswith a partner farmer, Ivor Chodkowski,at Field Day Farm, a subsection of
Oxmoor Fam. FLP serves public and privaschool classes and faculty, as well as
community groups, youth and afterschool programs, summer camps, and special needs
groups.’4

In 2009, 87% of students served by FLP qualified for free or reduced lunch at scho#l.

O1T OAl 1T &£ phwgct DPAOOEAEDPAT OO OcCi O OEAEO EA
AobAOEAT OEAT AAOAAOEI T DBOI COAIih ocvo OAAAE

& oWwhat is Stone Soup Community Kit
Email correspondence with Rae Strobel, Stone Soup Organizer.

“"Food Literacy Projectds Organizational Profile pr
Department of Public Health and Wellness.
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http://www.stonesoupky.org/index.html

Development workshops. Additionally, in 2009 FLP initiated an Outdoor Kitchen Project
with the construction of a cob overf®

Farm to Table Project

, T OEOOEI T A &AOIi O 4AATA EO A POI EAAO OEAO
i £ ,1 OEOOEI 1 A80 Ao AEITEIT A TA I AOEAO8 ) O
and on-site farmers markets, matching families and buying clubs with meat orders,

introducing restaurateurs to local products, helping large institutions switch their menus

to include more local ingredients, working with farmers to market their products and other
strategies. In short, it works to connects providers (farmers) with consumers (individuals,

COl OPpOh ET OOEOOOETT O xEEI' A x1 OEET ¢ xEOE OE
selling.’¢

The project grew out of the effortsof the Local Food Economy Work Groufa collaborative

effort of elected officials from Henry, Oldham, Shelby, Spencer and Trimble Counties and

the cities of Shelbyville and Louisville. Poet and farmer Wendell Berry, small and large
businesses, and county cooperative extension agents also cabtrted to the creation of this

project. This group meets regularly to review progress and advise the project.

SEmail from Carol Gunderson, Executive Director of Food Literacy Project anOxmoor Far
8 http://www.louisvilleky.gov/HealthyHometown/farmtotable
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FOOD POLICY EFFORTS

Louisville is also responding to food related problems with efforts around local policy.
These efforts address a range of issu@sound public health and the local food system The
list below is meant to offer an impression of the food policgfforts, but is by no means a
complete picture.

Menu Labeling

| DPOT GEIi AGAT U EAIT £ T £ 'i AOEAAGO AT A AT 11 AOQ|C
In 2008, $16.8 billion dollars were spent in the United States on fast food alone. Generally
speaking, people etsignificantly more calories when eating outside the home, and fast
food intake is associated with increased bodweight and other health risks.

Representative Kelly Flood and Senator Denise Harpémngel have plans to propose menu
labeling legislation inthe Kentucky General Assembly this year if a federal bill on the issue
is not successful.

SANDWICHES CALORIES PRICE
HAMBURGER 280 .89
CHEESEBURGER 330 .99
FLEFO-FiShe 879 198
CRISPY CHICKEN 550 2.79

' QUARTER POUNDERe 430 229
BIG N' TASTYe 540 2.29
BIG MACe 590 239
CHICKEN McGRILLe 450 2.89
DOUBLE QUARTER POUNDERe 760 2.99

Menu labeling legislation proposes that fast food and chain restaurants with 20 or more
stores in the country list calorie information on their menus, menioards, and at drive
through windows. Additionally, information on saturated and trans fat, sodium and
carbohydrates would be available to customers upon request at cash registers. Studies
have shown that customers tend to order fewer calories when calas are posted in
restaurants. Menu labeling could have a tremendous impact on community and individual
health.

Trans Fats

Louisville Metro began to explore the issue of artificial trans fat in December 2007 when
Metro councilman Dan Johnson (D. 21District) introduced a proposed ordinance that
would have banned the use of artificial trans fat in restaurants cityvide. After intense
debate regarding a ban, the Metro Council passed Resolution #277 which called for the




Metro Department of Health and Weless to study the issue of the health effects of

artificial trans fat, to develop an educational campaign to inform the general public of the
harmful effects and dangers of consuming products that contain trans fat, and to review the
issue for possible reglatory action, if any.

In response to this resolution, the Louisville Metro Department of Public Health and
7ATTTAOO AT A OEA , 1 OEOOGEIT A -AdOOT "1 AOA 1 &
several meetings with key stakeholders, developed a plib website and solicited feedback
through two public forums. The task force has since conducted research about the actions

of other municipalities who have considered this issue, their decisions, and any impacts

that their actions have causedIn February 2010, the Department will deliver a report to

the Louisville Metro Board of Health with recommendations on how to best address the

issue of trans fat in Louisville.

Buy Local Policy

The Community Farm Alliance has been heading up the effort émsure that Louisville

Metro Government buys more of its food from local farmsCFAis proposing a countywide

O" QW AAIl / OAET AT AA6 OEAO x1 OI A 1T AT AAOGA A1l *
at least 10% of all food purchases throughout the fisd year toKentucky-grown

agricultural products. The potential benefits of this policy would be an increased market

for Kentucky farmers, as well as the possibility of lower local food prices for Jefferson

County residents as the demand for local food wodlincrease. This policy could mean

more aaess to healthy, fresh foodor the city as a whole. Theralready exists a statewide

Buy Local Policy which indicates that state agencies should purchase Kentueggown

agricultural products, providing they areavailable and meet appropriate quality

standards?? The Louisville ordinancex | O1 A OANOEOA 11 ET AOAAOA §
existing food budget, but simplymandatethat 10% of the existing budget be spent on local
food.”® Some city agencies, includingie Department of Public Health & Wellness, have
already begun working to develop a protocol for buying local.

"KRS 45A.645 was modified by HB 669 in 2006 to state that state agencies, as defined by KRS 45A.505, shall purc

Kentuckygrown agricultural products, if the products are availableemibif ta@ meet the applicable quality standards

and pricing requirements of the state agency.

BInformationontheBup c al Pol icy is taken from CFA3ds 2009 FAQs
c@Additional information provided by SteVon Edwards, Community

Organizer for CFA via email correspondence.
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http://www.communityfarmalliance.blogspot.com/
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CONCLUSION

O&ITTA AAOGAOOOG 1 AAOGA o611 TATU EATEIEAO OOOAT
nourishing their loved onesAndsadly, this is the case in many large cities and rural

communities all across this nationSo we need to do more to address the fact that so many of
our citizens live in areas where access to healthy food, and thus a healthy future, is simply out
of reacl8 PMichelle Obamz

A4EA O3O0AOA T &£ &1 TA6 ET ,1 OEOOEI T Anh +A1 OOAEU
exciting prospects in the vast web that is the food system. As shown in this report, there

exists a large amount of research aimed at decsimucting this web. However, we hope this
document will spark interest in filling the gaps in research around food access, and building
interest in continuing to evaluate the impact of ongoing initiatives.

There is clearly a growing movement to balancthe local food system both locally and
nationally. However, this communityhas much work to do if we are going to address the
public health crisis that has a clear correlation to the accessibility of healthy food, including
locally grown fresh fruits andvegetables. The following are a sample of recommendations
that can help further advance food security and equitable access to healthy food:

e %POAT A OEA 7)# &AOI AOOGG - AOEAO . OOOEOEITI
Louisville/Jefferson County, AND authoze farmers as legitimate WIC vendors so
OEAO PAOOEAEDPAT OO AAT OOA OEAEO AAOE OAI

e Further investment in the COOL program, and strategic development to increase the
amount of healthy food retail in underserved areas INCLUDI{BIsmaliscale outlets
such as corner stores;

e Zoning ordinances that regulate the proximity of unhealthy food sources to public
schools AND/OR increase the amount of healthy food retail in proximity to schools;

¢ Revising the current standard for what is sered in public school lunches to include
more fresh fruits and vegetables, etc;

e The creation of a Louisville Food Policy Council (FPC). A Food Policy Coundll is
group of stakeholders fromdiverse foodrelated sectors(consumers, growers,
vendors, etc.)to examine how the food system is operating and to develop
recommendations on how to improve it. FPCshave been successful at educating
officials and the public, shaping public policy, improving coordination between
existing programs, and starting new progams. Examples include mapping and
publicizing local food resources; creating new transit routes to connect underserved
areas with full-service grocery stores; persuading government agencies to purchase
from local farmers; and organizing community gardensnd farmers' marketss0

"Remarks by the First Lady at The White House Garden Party on June 16, 2009.afalkeaatscript av
http://www.whitehouse.gov/the_press_office/Rettmatke FirstLadyatthe WhiteHouseGardeiHarvesParty/
80
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http://www.foodsecurity.org/FPC

Gaps in the Louisville Food System:

e
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Food deserts in Louisville
with little or no access to
fresh, healthy food

Accessible and affordable
nutritious foods in all areas of
Greater Louisville

A preponderance of
marketing materials
promoting poor nutrition and
healthy behaviors

Coordinated educational
programs and social marketing
campaigns to support and
increase healthier food choices

A lack ofpolicies that promote a
healthier food system and
existing policies that are barriers
to improving the local food
system.

A Louisville Food Policy Councll
that guides policy development
that supports a healthier food
system

Disjointed efforts and use of
resources resulting in pockets
of success but little impact on

the entire food system.

Organizations strategically
working together
collaboratively to improve the
local food system

I ip

The Food in Neighborhoods committee is always looking for active voices in the movement
to achieve adequate access to healthy food for all Louisville Metro residents. Whether your
interest is evaluation and research, or community outreach and engagementr

committee would love to have additional support. Please contact us to become involved
and help us develop local solutions together.

Mike Bramer
Food in Neighborhoods Committee Chair
502-582-3615
mbramer@ymcalouisville.org
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and food justice advocates everywhere!
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ADDITIONAL RESOURCES

WIC Client Locations
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Food Stamp (SNAP) Redemption in Jeffersoim E¥U2®)9

FISCAL YEAR 2009 JEFFERSON COUNTY, KY
Store Total Total Total Purchase Average
Type Stores Purchases Amount Purchase
Amount
BB Specialty Food Store - Bakery/Bread 17 58,196 $807,346.27 $13.87
Cco Combination Grocery 140 448,839 $4,379,795.61 $9.76
Cs Convenience Store 209 1,164,435 $7,274,839.08 $6.25
DR Delivery Route 4 9,761 $1,261,375.30 $129.23
FM Multi-stall Farmers Market 3 190 $5,571.71 $29.32
LG Large Grocery 7 127,434 $2,660,851.15 $20.88
ME Specialty Food Store - Meat Products 11 13,134 $340,473.23 $25.92
MG Medium Grocery 34 148,027 $2,404,687.77 $16.24
SG Small Grocery 54 246,519 $3,820,314.91 $15.50
SM Supermarket 49 2,267,953 $79,093,864.48 $34.87
SS Super Store 47 1,491,360 $60,378,264.92 $40.49
TOTAL 575 5,975,848 $162,427,384.43 $27.18




